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87% of marketers 

consider data the most 

underutilized asset in 

marketing organizations.

- 2015 Global Data-Driven 

Marketing Survey by Teradata



Lesson 6 Recap

➢ Funnel Overview

➢ Nurture the Journey

➢ Summary

➢ Career Guidance

➢ FAQ
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Today’s Lesson

➢ The Importance of Data 

➢ Use Data to Drive Sales 

➢ Facebook Insights  

➢ Summary

➢ Career Guidance

➢ FAQ
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Data Analysis 

Data Analysis 
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…the process of systematically 

applying statistical and/or 

logical techniques to describe 

and illustrate, condense and 

recap, and evaluate data.
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Why is data important 

in online marketing

Data Analysis 



Data Analysis 

What’s 

Working

Where 

Customers 

Come From

Track 

Customer 

Behaviour

Track 

Number of 

Conversions

Track 

Number of 

Sales
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Correlation Versus Causation

Data Analysis 
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Correlation Versus Causation

REMEMBER: Correlation does not imply Causation….

Data Analysis 

Correlation between two 

variables does not imply that 

one causes the other.
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How does data 

analysis apply 

to social media 

marketing?
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Data Analysis

What content is working

What channels are most profitable

Brand affinity

Easy-to-use dashboards

Track number of conversions 

Role of social in sales
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Data Analysis Limitations
Good 

sentiment 

platforms cost 

money

Needs 

constant 

surveillance

Not reflective 

of your buyers

Don’t get full 

sales story

Not always 

financially 

comparable
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Data Analysis- Follower Conversion

Male 

Following: 

3000 Likes

Female 

Following:

1000 Likes 

Female 

Conversion: 

20 Units

Male 

Conversion:

5 Units
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Google Analytics
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Best performing referral channel

Understanding buyer behaviour 

Behaviour by channel

Linking Social to greater strategy



Data Analysis
Url Builder 
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Google ads –

auto tagging 

enabled

Search engines 

other than 

Google use Tag 

URLs 

Referral tag 

from campaign 

name 

Use tag in 

social 

campaigns to 

track 

performance 

https://ga-dev-

tools.appspot.co

m/campaign-

url-builder/

https://ga-dev-tools.appspot.com/campaign-url-builder/
https://ga-dev-tools.appspot.com/campaign-url-builder/
https://ga-dev-tools.appspot.com/campaign-url-builder/


Data Analysis
Url Builder 
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https://ga-dev-tools.appspot.com/campaign-url-builder/
https://ga-dev-tools.appspot.com/campaign-url-builder/


Data Analysis
Url Builder 
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https://ga-dev-tools.appspot.com/campaign-url-builder/
https://ga-dev-tools.appspot.com/campaign-url-builder/


Google Analytics
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http://www.google.com/analytics


Google Analytics
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How does it work?

UNIQUE TRACKING ID

PUT ON ALL WEBSITE PAGES

Google Analytics
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Google Analytics
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Bingo!

Buzzword Bingo

Hits

Page 

Impressions 

/ Views

Visits

Unique 

Visitors

Average 

Pages/Visit

Average 

Visit 

Duration

Bounce 

Rate

Google Analytics
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Facebook Insights Facebook Insights 
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Facebook Insights 

What would you use 

Facebook insights for ?
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… is a powerful tool for 

those wanting to track 

user interaction on 

their Facebook Page.

Facebook Insights 
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Best time Best day 

What 

type of 

content

Lose 

content 

that 

does 

work 

Look at 

spikes  

Facebook Insights 
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Facebook Insights 

Remarket 

to 

customers

Find new 

customers

Advertise 

website 

visitors
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Hootsuite Buffer

Social Mention TweetReach

AddictoMatic IceRocket

Add This Share This

Social Tracking Tools

Professional Diploma in Social Media Marketing –Module 1

http://www.sharethis.com/get-sharing-tools/


Buffer
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Sign Up

Or fill 

this out 

Click here



Buffer

Professional Diploma in Social Media Marketing –Module 1

Add 

Account



Buffer
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Add 

Account

Choose your 

social 

channels



Buffer
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Write 

your post

Add to 

queue



Buffer
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Write 

your post

Add to 

queue



Buffer
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Click 

Settings 



Buffer
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Click 

Settings 



Buffer
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Click 

Settings 
Schedule Posts

Manage feeds

Engage Audience

Analytics

Free Version

50% off for NPOs



MARKETING REACH
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NEW CUSTOMERS BY SOURCE
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Summary
Lesson 7

➢ The Importance of Data 

➢ Use Data to Drive Sales 

➢ Facebook Insights  

➢ Summary

➢ Career Guidance

➢ FAQ 
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Next Up:

Lesson 8

42
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The next session is “Strategy – Monetising the process” 

• Strategy

• SOSTAC

• Social Media-Specific ORM

• Campaigns Done Right

➢ Summary

➢ Career Guidance

➢ FAQ



Contact US

Need Support? 

support@shawacademy.com www.shawacademy.com

Support
Social.media@shawacademy.com

Educator Website
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FAQ 
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See You Back For Lesson 8 
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1 2 3 4 5       6  7 8

Module 1 Module 2

Module 1

Complete 

Module 3

Module 4

EQF Level 5 
Professional Diploma
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