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87% of marketers
consider data the most
underutilized asset in

marketing organizations.

- 2075 Global Data-Driven
Marketing Survey by Teradata
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» Funnel Overview

» Nurture the Journey

» Summary
» Career Guidance

> FAQ
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Today’s Lesson

» The Importance of Data
> Use Data to Drive Sales

» Facebook Insights

» Summary
» Career Guidance

> FAQ
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...the process of systematically

applying statistical and/or
logical techniques to describe
and illustrate, condense and
recap, and evaluate data.
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Data Analysis © shawacadeny

Correlation Versus Causation

4
Fig 1 Fig
WOULD M. NIGHT SHYAMALAN START MAKING GOOD MOVIES
IS FACEBOOK DRIVING
THE GREEK DEBT CRISIS? AGAIN IF PEOPLE BOUGHT MORE NEWSPAPERS?

KSS" (The Sixth Sense)

Fig.3
DID AVAS CAUSE
THE U.S. HOUSING BUBBLE?

Shyamalan’s
movies' score
n Rotten Tomatoes
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Correlation Versus Causation

Fig.4

REMEMBER: Correlation does not imply Causation....

?
750muscls"’7 || || | 85% (The sixth Sense) v
1

N

Correlation between two
variables does not imply that
one causes the other.
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How does data O * .

analysis apply q -

to social media .
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What channels are most profitable

Easy-to-use dashboards
Track number of conversions

Role of social in sales
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Limitations i

sentiment
platforms cost
money

Needs
constant
surveillance

Not reflective
of your buyers
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Data Analysis- Follower Convers

on

4 h

Male
Following:

3000 Likes

Female

Conversion:

20 Units

I

~

Female
Following:

1000 Likes

\

Male
Conversion:

5 Units

%
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Google Analytics © shaw:caccy
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{Best performing referral channel : a

4 - ;4 A WV, | + véi |
Understanding buyer behaviour :

- /
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Behaviour by channel
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Linking Social to greater strategy
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Data Analysis

rl Builder

Google ads -
auto tagging
enabled

Referral tag
from campaign
name

“‘ f

|
/ |
\
|

— ““ f

Use tag in
social
campaigns to
track
performance

© shawacademy

https://ga-dev-
tools.appspot.co

m/campaign-
url-builder/
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Data Ana IYSiS = Google Analytics Demos & Tools /
{Jrlgfﬂ]uilder Campaign URL Builder

-

i
\ ;’I | ;"}" This tool allows you to easily add campaign parameters to URLs so you can track Custom Campaigns in Google
\ f | U / Analytics.
' | W 4
Enter the website URL and campaign information
Fill out the required fields (marked with *) in the form below, and once complete the full campaign URL will be
generated for you. Note: the generated URL is automatically updated as yvou make changes.
Website URL *
RN, NS S -
The full website URL (e.g. https:/fwww.example.com |
Campaign Source *
The referrer: (e.g. google , newsletter )
Campaign Medium
Marketing medium: (e.g. cpc , banner , email )
Campaign Name
Product, promo code, or s n(e.g. spring_sale )
— R
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D a ta A na Iy S i S The referrer: (e, (EEEEED. HEREREEEED)

Campaign Medium
email

Marketing medium: (e.g. cpc , banner , email )

Campaign Name

| Summer Sale|

Product, promo code, or slogan (e.g. spring_sale )

Campaign Term

Identify the paid keywords

Campaign Content

Use to differentiate ads

Share the generated campaign URL

Use this URL in any promotional channels you want to be associated with this custom campaign

www.shawacademy.com?
utm_source=newsletter&utm_medium=email&utm_campaign=Summeri%205ale

Set the campaign parameters in the fragment portion of the URL (not recommended)

[ Copy URL & Convert URL to Short Link

Product, promo code, or slogan (e.g. spring sale )
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Google Analytics e

e Google Analytics Official Website — Web Analytics & Reporting - Mozilla Firefox
File Edit View History Bookmarks Tools Help

=4 Google Analytics Official Website - Web ...| 4+

(- 2 @ www.google.com/analytics/ &5 E' google analytics

GO gle An a |y'[| CS Features Resources ~ Sign in or create an account

Home Why Google Analytics Mobile App Analytics  Grow with Premium

* /

“Conversion for one of our newest products increased
400% after Google Analytics showed us where we could
make improvements.”

Mariam Naficy, CEO Minted

Learn more
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http://www.google.com/analytics

Google Analytics

Google Analytics

Start analyzing your site's traffic in 3 steps

o Sign up for Google Analytics

All we need is some basic info about what site you'd like to
manitar.
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e Add tracking code e Learn about your audience

You'll get a tracking code to paste onto your pages so In a few hours you'll be able to start seeing data about your
Google knows when your site is visited. site.

© 2014 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Send Feedback

Professional Diploma in Social Media Marketing - Module 1

adrian.murphy@email.com My Account  Sign out

Start using Google Analytics

Sign up

Sign up now, it's easy and free!
Still have questions? Help Center
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Google Analytics

How does it work?

Google Aﬂ&ﬂytlcs adrian.murphy@email.com Settings My Account  Sign out

Academy Learn - hitp: .demylearn.com - - B - -
All Web Site Da Reporting Customization Admin

Administration

Academy Learn / Academy Learn

PROPERTY .
Tracking |ID

Academy Learn UA-47721363-1

Website tracking

Property Settings
This is the Universal Analytics tracking code for this property. To get all the benefits of Universal Analyti

User Management

Tracking Info

<script>
Tracking Code (function(i,s,0,g.r.a,m}i[ GoogleAnalyticsObject]=r;i[r]=i[r]|fungis

Session Settings

Organic Search Sources
galcreatdl, UA-47721363-1, 'a X ')

Search Term Exclusion List gal'send’”

Remarketing <[script=

Custom Definitions

Data Import

Social Settings
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Google Analytics

» Interests
v Geo
Language
Location
~ Behavior
New vs Returning
Frequency & Recency

Engagement

« Technology
Browser & OS
Network

~ Mobile
Overview

Devices Primary Dimension: Region City Other =

Secondary dimension ¥
« Custom o

Custom Variables

User Defined

e ol isi [ ¥ % New Visits New Visits Bounce Rate Pages / Visit Avg. Visit Duration

% Acquisition | 17,473 38.51% 6,729 33.67% 3.72 00:03:59

% of Totak 29.08% (60,088) Sife Avg: 40.94% (-5.93%) % of Total: 27.35% (24,599) Site Avg: 35.02% (-3.86%) Site Avg: 3.72 (-0.07%) Site Avg: 00:04:04 (-2 26%)

o i England 15,513 39.00% 6,050 33.88% 37 00:03:59

K Conversions . Scotland 1,272 33.81% 430 31.37% 373 00:03:58

Northern Ireland 336 39.29% 132 33.04% 3.98 00:04:39
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Google Analytics © shawocadcry

Buzzword Bingo recession | value-

client virally
focused

Hits
Bounce

Rate

Average Page piggybackll bottom
Visit Impressions line
Duration / Views

Average
Pages/Visit

current blog-o-
economic f§ sphere
climate

Unique
Visitors
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Facebook Insights

aCadcmil

—p 22

\

What would you use

Facebook insights for ?
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Facebook Insights @ shawacacemy

... Is a powerful tool for
those wanting to track

user interaction on

their Facebook Page.
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Facebook Insights @ hoviacademy

What

Best time | Best day type of
content
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Facebook Insights ey

Remarket : Advertise
Find new :
to website

customers ..
customers Vvisitors
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Hootsuite

Buffer

Shrink It

Social Mention

TweetReach

Featured £3 MyBlogs = Facebook Friends

¢ | Lastupdate 2.41PM | €3 Edit Tab

3 @nootsuite (searcn)

nateriggs

14pm, Jan 04 from HootSuite

|A'

@chmoor2 You might like @Se
Or even @Hoots

rally2010
: pm. Jan 02 from HootSuite

AddictoMatic

IceRocket

Just added @+3l1y2010 to my @nootsuie
‘ account - | love Hootsuite D

0000 M _K_00co

om HootSuite

mladdod@u-w.m)lomy@
account - | love Hootsuite D

1 nicoleupton
& &34pm, Jan 03 from wed

@melcoach | just discovered that today too

@hootsuite =) uvitt

Add This

Share This

| JustinWise
| - ™ Hoot Suite
! R , v TP

S A M  mmn A

% Streams § . Stats J 3 Settings

¢ © N B3 [3 Featured Tweeps (Group)

> & ® DO~ F-

Select Social m@) . Helio, Paul Donnelly  Sign Out

E&dE

< Send Later

Linkedin E3

1 Search

O Add Column | = o
o N B3 |5 @invoketestipeeps (Lish

_ tweetmeme tod mvoker

Twitter: News publishers want money from This ts 90ing 10 be a great presentadon by

tweets - Advertising Age - MediaWorks @/biingsiey Make sure 1o calch lf

Mip retvime + (Ma @nalives) ecommerce space #r hip low |
echvibes

] . quikness

Zillow posts record trafic and r
{Phone App stats hitp Fsu pil

m Moot Suite

 Hoot Suite

e whnohouso

Transportation Secretary LaHood blogs on the
2009 Word ol the Year. "Distracted Driving™

n there's 3 nap for that

luckthela
v | [ lucktnelady

iPhone App

Now available in the

App Store!

[CIENY |

lal

£
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http://www.sharethis.com/get-sharing-tools/

BUffer © shawacademy

Sign Up

¥ Sign in with Twitter

C | |C k h ere Bl sign in with Facebook

in Sign in with LinkedIn

Your Email Address

Or fill
this out

Your Password
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BUffer © shawacademy
+ What's New My Account

Posts 4li Settings €

Add
Account

? It's Cupcake T...
-_\-"o Facebook Page

£ Demnload o

. AppSlBi’é
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Buffer

© shawacademy

Add
Account

Choose your
social
channels

£ buffer Upgrade to Awesome * What's New My Account

€ Dashboard .
Connect a Social Network
Share to many different places with Buffer and we make sure your posts look great everywhere. Upgrade to

It's Cupcake T...
? o Awesome to connect up to 10 social networks at once!
- o Facebook Page

Click the 'Connect' buttons below to begin connecting your account to Buffer,

vy A @ 6+ @ ®

twitter facebook linkedin google+ instagram pinterest

Reminders

& AppStore
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BUffer © shawacademy
£ buffer « What's New

Queue Posts i Settings &

Write
your post

) Addimags or video

Add to
gueue

& JppSiore
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Buffer

Write
your post

Qualifications
Framework

Accounts +

It's Cupcake T...
-_\% Facebook Page

Twitter

Instagram Looks like we're in for a bit of drizzle!
Connect it nov Anyone want a slice?

n Connect More

5:10 PM (GMT) via Web

¢ Appblore

Professional Diploma in Social Media Marketing - Module 1

& What's New

Posts lI

My Account

Settings £
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BUffer © shawacademy

Clle P Settings 13
Settings

It's Cupcake T... = Posting Schedule HH
-_\-"o Facebook Page

Reconnect =

Pause Queue ()

Looks like we're in for a bit of drizzle!
Anyone want a slice? Remove 3

5:10 PM (GM
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Buffer

£ buffer Upgrade to Awesome o What's New My Account

Cl ICk Accounts + Queue = Posts 41 Settings £

Settings :

It's Cupcake T... Settings » Posting schedule
£ Facebook Page

It's Cupcake Time
Twitter Facebook Page page

Timezone  London - Europe

Add a new posting time ()
Every Day » Choosetime 01 : : ( Add Posting Time )

Instagram
(3 Connect it now

= 0 =Ct

: ﬂ Connect Mor Posting Times You can click on a Posting Time to edit or delete it

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
Turn off Turn off Turn off Turn off Turn off Turn off Turn off

1 44 AM 11 244 AM 144 AM 1 - 44 AM 1044 AM 144 AM 11 - 44 AM

0510 PM 05210 PM 0510 PM 05210 PM 0510 PM 0510 PM 05210 FM

£ Dewnload on the

u App Store
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Buffer

Schedule Posts
Manage feeds
Engage Audience
Analytics
Free Version

50% off for NPOs
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Starter Plans

Individual

Free

Social accounts & 3 total

Monthly price

Additional team

members

Scheduled posts

per social 10
account (®

0

Social networks

00000

Schedule as you discover
Browser extension

Mobile apps: i0S +
Android

Create and schedule content

Pablo: Image
creator

Video and GIF:
Uploader

Awesome

*10°
10 total

0

100

0000006
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Small

*090°
25 total

5

2000

0000006

Business Plans

Medium Large

*199° *399°

50 total 150 total

10 25

2000 2000

000006 0000006
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3500

3000

2500

2000

1500

1000

500

MARKETING REACH

Marketing Reach by Channel

m LinkedIn

= Twitter
m Facebook

® Email
= Blog

Jan-17

Feb-17  Mar-17  Apr-17  May-17  Jun-17 Jul-17  Aug-17  Sep-17  Oct-17  Nov-17  Dec-17



60

50

40

30

20

10

NEW CUSTOMERS BY SOURCE

Marketing-Generated Customers by Source

Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17 Jul-17 Aug-17 Sep-17 Oct-17 Nov-17 Dec-17

® Offline Sources
® Other Campaigns
® Social Media

m Referrals

" Paid Search

® Organic Search
= Email Marketing
W Direct Traffic
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» The Importance of Data

> Use Data to Drive Sales

> Facebook Insights

» Summary

v
v
X
X
X
X

» Career Guidance

> FAQ
Summary

Lesson 7/
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The next session is “Strategy — Monetising the process”

Strategy
SOSTAC
Social Media-Specific ORM

Campaigns Done Right

» Summary
» Career Guidance

> FAQ

Qualifications Professional Diploma in Social Media Marketing - Module 1 e shawacad cmy
Framework



Need Support?

Contact US

Educator Website

Social.media@shawacademy.com www.shawacademy.com

Support

support@shawacademy.com
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