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Lesson 4 Recap
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➢ Crowdsourcing

➢ User Generated Content 101

➢ Optimising the Funnel

➢ ROI from UGC 

➢ YouTube Setup

➢ Instagram Business Account Setup

➢ Summary

➢ Career Guidance

➢ FAQ



Today’s Lesson
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➢ Why Facebook?

➢ Business Pages

➢ Facebook, Organically

➢ Advertising and Reach

➢ Summary

➢ Career Guidance

➢ FAQ



Did you know…?

Facebook introduced the word 

‘friending’ to the lexicon

42% of marketers report that 

Facebook is critical or important to 

their business. 



Today’s Lesson

➢ Why Facebook?

➢ Business Pages

➢ Facebook, Organically

➢ Advertising and Reach

➢ Summary

➢ Career Guidance

➢ FAQ
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Why Facebook?
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How Many 
people are on Facebook
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Why Facebook?

2 Billion + 
Users

66% are DAU 
vs MAU

Five new 
profiles every 

second

1.74 Billion 
Active Mobile

16 Million 
local business 

page

Largest Social 
Network

How Many Users?
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Why Facebook?
How Many Users?
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Why Facebook?

PROs and CONs (sort of)

Pros:

Easy to Set Up

Free to Start

Big Audience

Cons:

Time to Manage

Fresh Content

Responses Required
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Creating a Business Page _
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Creating a Business Page
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1. Sign into Facebook

• OR Create an account on 
Facebook.com

2. Click Here

3. Click ‘Create Page’



Creating a Business Page
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4. Select your page type

• Local Business or Place

• Company, Organisation or 

Institution

• Brand or Product

• Artist, Band or Public Figure

• Entertainment

• Cause or Community

5. Fill in your details



Creating a Business Page
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6. Fill out your page details

• Cover Photo

• Profile Picture

• Create Username

• About



Creating a Business Page
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6. Fill out your page details

• Cover Photo

• Profile Picture

• Create Username

• About



Facebook, Organically
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Facebook Organically

“What do I need to consider?”

“How does their Algorithm 
work?”

“Why is my content not being 
seen?”
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Facebook Algorithm, Historically

EdgeRank User Affinity
Content 
Weight

Time-Based 
Decay

New vs Old 
Content

+ Engagement 
= + News Feed
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Newsfeed
EdgeRank x 

1000

1000s more 
algorithm 
elements

Reach is 
Limited to 30%

Engagement = 
Value

Brands must 
get smarter



Facebooks Algorithm, Historically
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’04 

Facebook is 
Born

‘06 

Birth of 

News Feed

‘07 

Hello, Like Button

’09

Newsfeed 
prioritizes what’s 

popular 

’13

Design Update

’14

Acquired 

Instagram 

‘14 

Clickbait Control
’14

Native Video 
Update

’15

Priority on 

Friends’ Posts

’15

Hooray, GIFs 

have Arrived!

‘16 

MORE Clickbait 
Control

’17

Arrival of the 
Ephemeral

’17

Prioritises 
Videos

‘17

Reactions > Likes

’18

ANOTHER ONE…



Facebook, Organically

Before the 
2018 Update

500k followers meant 

2% organic reach

10k and less meant 
10%  organic reach

Prioritised 

paid posts

User experience
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Facebook, Organically
Why is organic reach declining?

Increase in content

Would be 1,500 Stories at login

News feed now shows around 300  

FB Prioritising User Experience

Favours high quality, valuable content 
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Facebook 2018 Update

What does that mean for companies?

WAY lower organic reach (if any)

Shift from ‘passive’ consumption to ‘connection’

Highly engaged ‘public’ posts

Newsfeed space is now limited

Possible rise in cost of advertising

Need to be creative as small businesses 
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Ask Audience to 
‘See First’

Raising advertising 
spend is key

Influencer 
partnerships

High quality 
content

No Engagement-
Bait

Make it Live Create Groups

Facebook Tips
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Advertising and Reach
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https://www.facebook.com/profile.php?id=100009153406785


Creating a Facebook Advert
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1. Sign In

2. Click here

3. Click Create 
Ads



Creating a Facebook Advert
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4. Pick an Objective

5. Click it

6. Scroll Down

7. Click this



Creating a Facebook Advert
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4. Pick an Objective

5. Click it

6. Scroll Down

7. Click this



Creating a Facebook Advert
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8.Set account location

9. Click Continue



Creating a Facebook Advert
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10. Name the set

11. Accept Ts&Cs

12. Create an Audience



Creating a Facebook Advert
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• Audience size

• Est results per day



Creating a Facebook Advert
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Creating a Facebook Advert
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Creating a Facebook Advert
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Who are you targeting?

Select timeframe

Name, and create!



Creating a Facebook Advert
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Who are you targeting?

Select timeframe

Name, and create!

Create Your Ad!

Click Done



Creating a Facebook Advert
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Scroll Down 

Click Here

Type in Location

Select Age Range & Gender



Creating a Facebook Advert
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Scroll Down 

Click Here

Type in Location

Select Age Range & Gender



Creating a Facebook Advert
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Scroll Down 

Click Here

Type in Location

Select Age Range & Gender

Scroll Down 

Click Here

Specify Your Persona

Or Use Own Keywords



Creating a Facebook Advert
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Save Audience

Set Budget

Select Schedule

Continue



Creating a Facebook Advert
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Save Audience

Set Budget

Select Schedule

Continue

Add an Instagram Account

Pick a Format

Scroll

Type Up Your Ad



Creating a Facebook Advert
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Save Audience

Set Budget

Select Schedule

Continue

Add an Instagram Account

Pick a Format

Scroll

Type Up Your Ad

Go through to Payment Page



Advertising and Reach
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Advertising and Reach

Facebook



Summary
Lesson 5

➢ Why Facebook?

➢ Business Pages

➢ Facebook, Organically

➢ Advertising and Reach

➢ Summary

➢ Career Guidance

➢ SPECIAL ANNOUNCEMENT

➢ FAQ 
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Next Up:

Lesson 6

50
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Sales Funnel – Nurturing Your Lead Flow

➢ The Sales Funnel

➢ The SMM Funnel

➢ Lead Flow/Generation and The Funnel

➢ B2B Marketing – Social Selling & LinkedIn

➢ Nurturing Your Leads

➢ Summary

➢ Career Guidance

➢ FAQ
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1. Find an Example of a Meme

2. Take a Screenshot

3. Share on our Facebook page

4. Use #ShawSocialExample

5. Win at Life

Lesson 5 Challenge
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Career Guidance
Do What You Love


