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93% of consumers find UGC to be helpful

when making a purchasing decision.

87% of brands use UGC in order to share
“authentic content” and 72% believe
(correctly) that it helps them engage their

audience.




Lesson 3 Recap © shawacademy

» Introduction to Platforms
» What is out there?
» Platforms for business
» Social Content

» Content Case Studies

» Summary
> Career Guidance
> FAQ
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Today’s Lesson © shawacademy

» Crowdsourcing

» User Generated Content 101 dAdddiidil

» Optimising the Funnel
» ROI from UGC

» YouTube Setup
» Instagram Business Account Setup

» Summary

v
v
X
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X
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» Career Guidance
> FAQ
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Definitions

User Generated Content

“..a source of content crafted by a

consumer, social media follower, fan or
influencer. (...) Whether it's a blog,

social media post, Wiki, podcast, video

or social image, the content is created

by third-party users.”

— Sprout Social
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Definitions

N

“the practice of obtaining information

Crowdsourcing

or input into a task or project by

enlisting the services of a large

number of people, either paid or

Q&aid, typically via the Internet.” /
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UGC vs Crowdsourcing? © shawacademy

( )
Social posts asking questions
\_ _/
[ > Paid & Unpaid} e )
Reposted Customer reviews
\_ _/
Crowdsourcing \ - N
Asking a question on blog posts
\_ J
( )
Competitions
\_ _/
( )
Guest Posts
\_ W
4 )

Customers modelling product

.

4l )
Hashtag campaigns
User Generated Content L 9 SERPES J
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Why UGC? |

Generates Engagement
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Cost-Effective

Very High ROI
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1. Pick Target Audience

2. Investigate Their Interests

4. Pick a Platform

5. 1, 2, 3 Sharing steps.

European
1'“ work




USER GENERATED CONTENT

¢ s

Does it work?

© shawacacemy
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User Generated Content @ shaw:cademy

84% trust peer recommendations

YAAS!




But be careful...

Ll‘

© shawacademy

Bad Press - Just Audience
Don't Better for B2C Spotlight

Pick the Right Plan The Prioritise
Platform Approach Criticism

Qualifications
Framework
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Threadless.com © shawacademy

by our community and help us pick which designs to print next. Order Status Help Sell Your Art Lc e 3
L]
SHOP DISCOVER  PARTICIPATE Up to the Audience
\_ v,
i i ; Sale prices a: '
Score Designs Design Challenges How it works Forums Sols e ioms s
Read our Blog Threadless: Weekly winners! Everything P c ° t. .
Creative Resources Critique: Helpful feedback General eer Critiquing
Listen to our Podcast Ultra Violet: $1K + Cool Stuff 4 days left Art & Design
Classic CMYK: $1K + 2?? 11 days left Tips & Tricks '

2 View All Projects
g s [ Easy to Enter

9
’ . 7 .
' , Low Risk
_rouow | 4 - Breeds Engagement

" : . :

Creative Platform
\ . o’

Use Facebook

\ ' o’

Tap in, don’t take

advantage
Qualifications Professional Diploma in Social Media Marketing - Module 1 © shawacademy

Framework



Threadless.com © shawacademy

by our community and help us pick which designs to print next. Order Status Help Sell Your Art Lc e 3
DISCOVER  PARTICIPATE Up to the Audience
| f 3 ’
O = e 0 °
= TR Peer Critiquing
il ‘ v

Design by
queenmob

Easy to Enter

9

Low Risk
[]

Breeds Engagement
]

Creative Platform

A d

Use Facebook

ADVOCADO | ;

' Tap in, don’t take
advantage

thnoodars

ADVOCADO
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Threadless.com @ shawacademy

Up to the Audience
1
Peer Critiquing
L
WHAT'S A DESIGN CHALLENGE? [ Easy to Enter
9
Low Risk
L
Come up with an idea Submit your design The community scores it Win cash, prizes & famel Breeds Engagement
First, get inspired! Come up with Place your design on a template, Watch the comments and scores If your design is chosen for print, >
the most creative design idea give it a sweet fitle, and upload rell in while you promote your you'll get mad cash and the > L2 .
ever created. it. design all over the interwebs. world gets to buy your art!
Creative Platform
\ . v,
Use Facebook
4 ' )
Tap in, don’t take
| advantage ]
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Threadless.com © shawacademy

Up to the Audience
\ ' J
Women's Apparel
Peer Critiquing
Women's Apparel |
Sold by Threadless |
$20.00
Easy to Enter
will take \ you fo www threadless - . N
Low Risk

Product details \ y,
V(lul=n's tees, tanks, v-necks, sweatshiris, and mil] '

0 Report product

Breeds Engagement
]

oY Like () Comment O~

Creative Platform

(.“ Write a comment © @)
-t
Press ost

[
Use Facebook
» I m & :
. . 7
share | MSave Tap in, don’t take
advantage
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River Skiing in France
By GoPro Original Productions

PLAYLISTS

ideo ohe‘Da

77 \/

European

APPS

O WM

WATCH

Free Shipping + Free Returns
PLUSE Q
Login/Register ~ Support  IEw -

Video of the Day

? River Skiing in France
_. A >, 2 By GoPro Original Productions

i
' Jamie Lee Foggy Line Speedflying
By GoPro Original Productions

47 ; i )
*‘jr Jamie Lee Foggy Line Speedflying
By GoPro Original Productions
. By GoPro Original Productions

- GoPro Awards: MTB Through M...
-w‘“~_‘. By GoPro Original Productions

. GoPro Awards: MTB Through M.

Y 3
e ‘ﬁ\_‘; By GoPro Original Productions

PR o "
Halldor Helgason: Nice and Loose
= . R (2aDrn Nrininal Deadss

“Ya

53 Videos

https://gopro.com/

Product-specific
content

Users pick top
content

Cost of Campaign?




YouTube, #GoPro
Instagram & categorises
Twitter content

Specific page on
website

European

77 \/



Case Study Take-Aways © shawacaceny

> Communicate that Human Element

> Facilitate & Stimulate the Conversation

> Must Save Time & Money

> Measurable
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UGC and The Funnel

Attract Visitors

VISITORS

Convert ViSitors

LEADS

CUSTOMERS

TOO‘S ‘:
Social Media, Smart CTA's, Email, Workflows

PROMOTERS

* Attract
TOFU * Blogs '
« Infographics
(Top of Funnel) * Videos
* Podcasts

« Convert
MOFU » Guides
» eBooks

(Middle of Funnel)  « Analyst reports
» Case studies

* Close (Sell)
 Reviews

« Endorsements

« Demonstrations
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Add Value
Know what to them, Refine,
your users help them perfect &

want to do relaunch!
something!







A Gmail address
@

A business/brand

A plan of what content to post




YouTube Business Setup © shaw-cadenmy

a

1. Log into

Gmail account E . E

\ Sheets Slides
e
- A B
2. CIiCk here Groups Contacts
\_

-

Search I'm Feeling Lucky

30 CIiCk YOUTu be Google offered in: Gaeilge

\_
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YouTube Business Setup @ shaw-cadcomy

a
. . & Caitlin Hogg
1. Now Click this _ © EEEEEE——
First Hobby | Vodafone Ireland
\_ o = My channel
[ > 3 Creator Studio
. ( P-¥'1 by Vodafone Ireland
2. Click My - yourghone wihour ST B} switchaccount
ed Connect SIM Only plan
)
ChannEI e ) 2]  signout
1
\_ : (Il Switch now &
&  Darktheme: Off
£ settings
sts based on a song or artist
& Help
125 Send feedback
, () .
- Language: English
vevo vevo ;
Location: Ireland
Mix - Pop music Mix - Electronic music Mix - Julius Abel ft. Kina Grannis
e G - Sweater Weather (The Restricted Mode: Off
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YouTube Business Setup © shaw-cadenmy

1. Click this

Use YouTube as...

Caitlin
Hogg

icking "Create channel’, you agree to YouTube's Terms of Service. Learn more

25 you make here may show up across Google services with content you
k and share, and to people you interact with. Learn more

IUse a business or other name

CANCEL CREATE CHANNEL
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YouTube Business Setup © shaw-cadenmy

To create a new channel create a Brand Account

This Brand Account can have a different name than your personal account, for example a business name or another name that you choose.

Brand Accou ‘ |

Back

Learn more about Brand Accounts.
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YouTube Insights

Demographics

Whe Is wakching thae vdecs inthis channsd™

Maks G

Qualifications
Framework

Memals T3

SUMMEFY  wr ik

Views My wideos

© shawacademy

Fach day an e graph shevas e sl mumbar aPdass mada Tir sad Al yourdesss, 9o ynir ppicsds EE ey vileos

an il day.
4171 WEED

Wewe S olelal  Arerdon

Hiwy o Add A Farshaak Fan

=20 How o Send From snother £...
-\ j -  How o Gan Slafad on Tedbar

'-. .
5 Hesy o Sved Twilter & Your F...
240 s e 40 oo Sync Teiller & Your P

Popularity

Heaw papular ara ey aldacs mlaths o Toss of ofhar upinaders™

Professional Diploma in Social Media Marketing - Module 1

220
13.0
11.8
6.7
ER
=1
2.9
A4

10

NI

© shawacademy




Instagram Account Set Up

What you'll need:

1. An email address

2. A business/brand

~N

3

3. Pre-existent Insta account not
necessary

© shawacademy

-

4. A plan of what content to post

.

§
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wOo 3 NQ .l 54% & 5:35 PM

Instagram Business Page ey

Ollowers following

Edit Profile

A‘

-

Then Click here

Profile
o When you share photos and videos, they'll
C | I C k h e re appear on your profile.

are your first photo or video

Qualifications Professional Diploma in Social Media Marketing - Module 1
Framework
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o 3N @ ¢ .l 54% & 5:35 PM

Instagram Business Page P

Saved

Story Settings

Edit Profile

Change Password

Two-Factor Authentication

Posts You've Liked

Then Click here

\_

Blocked Users

Switch to Business Profile

N

Private Account ,

When your account is private, only people you approve can
see your photos and videos. Your existing followers won't be
affected.

®

© shawacademy
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BN Q .4l 54% & 5:35 PM
© shawacademy

Instagram Business Page

)

Welcome to Instagram
Business Tools,
caitlin_shawacademy
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BN @ ¢ .l 54% & 5:36 PM

Instagram Business Page

Connect to Facebook

Business profiles on Instagram are linked to
Facebook Pages and are subject to their Terms.

Choose Page

Then Click here

N

Qualifications Professional Diploma in Social Media Marketing - Module 1
Framework
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Instagram Insights @ shawacadey

4 I
Post Analytics
(N J
é )
Follower Activity
\_ /
Say || e N
Top Posts
| \ /
v TR - 1
o Web Clicks
\_ .
Qualifications Professional Diploma in Social Media Marketing - Module 1 © shawacademy

Framework



Instagram Insights @ shawacadey

Post Analytics
Follower Activity
Top Posts
|Il|ll|| > - <
Web Clicks
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dUdUdUiiddl » Crowdsourcing

» User Generated Content 101
» Optimising the Funnel

» ROI from UGC
> YouTube Setup

» Instagram Business Account Setup

» Summary

v
v
X
X
X
X

» Career Guidance
> FAQ

Su mmary Keep up the hard work!
LeSSOH 4 We're here to help, so contact us anytime!




© shawacademy

The next session is on Facebook: Targeted Advertising

for Lead Generation

Why Facebook?
Business Pages
Facebook, Organically
Advertising and Reach
Content Tips and Tools

Your Next Lesson
Summary

Lesson 5 Career Guidance

FAQ **

vV V V VY VYV V VY V
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Lesson 4 Challenge

1. Create a Business Page on Facebook
2. Create 1 post aimed at engagement

3. Use #ShawSocialExample if you can

4. Don't stress, it'll be sorted!

Qualifications Professional Diploma in Social Media Marketing - Module 1 e shawacademy



Career Guidance
Cost of Education

Average Cost of an EQF Level 5
Global Equivalent

UK

USA

South Africa

Ireland

Saudi Arabia

Australia

New Zealand

QCF Level 5

Associate’s Degree

NQF Level 5
QQI Level 6
NCAAA Level 2
AQF Level 5/6

NZQF Level 5/6

£2,150
$4,000
R30,000
€1,750
2,700 AED
$7,800

$8,400

© shawacademy

EQF Level 5 Professional Diploma

Under €150

(More info towards the end of the course)

Qualifications
Framework

Professional Diploma in Digital Marketing- Module 1

© shawacacemy



Course Bonus Content

Type the number for the topic you would like a Bonus Video on

Bonus Video will be found in your Student Area




