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Did you know...?
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Lesson 1 Recap © shawacademy
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> WH.CP
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Does your audience = buyers?
1




Followers # Buyers @ showscadey

| -

Followers # Buyers Followers = Prospective Leads
Followers # Leads SOME Followers = Buyers
Likes # Purchases Subscribers = Potential Leads
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Who Is Your Buyer? @ shawacademy
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Question:

How Do We Decide Who

to Target on Social Media?
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WhO iS YOUI‘ Buyer? © shawacademy

Demographics
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Who Is Your Buyer?

Page Inbox

Overview
Promotions
Followers

Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Branded Content
Events

Videos

People

Local

Messages

Motifications Insights Publishing Tools

Your Fans Your Followers People Reached

People Engaged

© shawacademy

Aggregated demographic data about the people who like your Page based on the age and gender information they

provide in their user profiles.

Women

m 47%

Your Fans

Men

| 52%

Your Fans

Your Fans

120,589
110,063
78,410
United States of America 59 202

United Kingdom 51,425

Cairo, Cairo Governorate

Dubai, Dubai

Johannesburg, Gauteng

Cape Town, W

Lagos, Lagos State

Your Fans

29,797

26,705

23,040

19,679

14,704

Language

English (US)

English (UK)

Arabic

0.945%

Your Fans

462,404

191321

French (France) 14,505

Spanish

5,908
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Who Is Your Buyer?

Page Inbox i Audience insights

Your followsrs w~

Overview Your F T ——

-
Promotions Toa inzarest
Agﬂr& Comedy (Movies and television)

W Ads  Analytics w

Your current follower audience size is 214
= That's Z more than the same time 30 days age. You've
Likes o gained around 0 new followers per day

Reach
Page Views

Page Previews

Gender

Actions on Page
Camedy [Movies and televizion)
Business and news.

Posts

Mavie news and general info

Branded Content Polilics and current events

Tecknology

Events Busness news and general info
Country Cametly [Holibies and inlerests)

Videos Mssc
India S—
People (S——

South Afr|
Local Country

Messages Egypt

United 54

United Ki

HNetherands

Qualifications Professional Diploma in Social Media Marketing - Module 1
Framework




Who Is Your Buyer? @ shawscacey
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Who Is Your Buyer?

© shawacademy

Facebook Data

« Age: 41% 25 — 34yrs
« Gender: 47/52%

Location

« 120k India
e 110k South Africa
78k Egypt

Shaw Academy

@shawacademy

c Home

About
Posts
Reviews
Events

Photos

Videos

Likes

Services

Notes

Offers

ife Liked v X\ Following v 4 Share

S e e e e

View 5 more comments

e Shaw Academy
Published by Prarthana Bora [?]- 1 May at 1530 - €

Usage of hashtags should always be relevant to the topic you are posting
about.

Learn The Skills To Succeed Now: https://goo.gl/uXHg7yY
#DigitalMarketing #hashtag #TipOfTheDay

Relevancy Is The Key
Craft hashtags relevant to the
topic. (#beautifulinterior for
describing the beauty of interior
décor)

Buyer Data

» Age: 20 — 65yrs
« Gender: 50/50%

Core Countries

« South Africa
« UK & Ireland
« USA
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https://analytics.google.com/analytics/web/#report/visitors-overview/a46686710w77745977p80374396/

Who Is Your Buyer?

What Do We Mean When We Say Customer Persona?




Who Is Your Buyer? > G

Build A Profile Of Your Customer

What Do They Look Like?

How Do They Behave?

e
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What Do They Enjoy?
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What Motivates Them?

l
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Married

Lifestyle Values
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100 Free-Trial Customers 50% over 35 years

Q 95% professionals
Q 70% European
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https://analytics.google.com/analytics/web/?pli=1#home/a46686710w77745977p80374396/

Who Is Your Buyer? © shawscadey

Get To Know Your Customer PRO-TIP:

Find Them In Your udlence Want to up the engagement

on your page?

B4

Interact With Them

Every Interaction Is Valuable!

Have A Conversation

Run a competition
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Who is Your Buyer? @ shawacacemy

Know
Your
industry

Market

research
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https://elearningindustry.com/elearning-statistics-and-facts-for-2015
https://www.docebo.com/landing/contactform/elearning-market-trends-and-forecast-2014-2016-docebo-report.pdf

Who is Your Buyer?

-

Trial and Test to Find
Your Buyer

¥

-

Examine Per Product &
Per Lead Source

~

/
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Target Audience

Who needs your
product/ service?

What problem can
you solve for them?
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Use The Network You Already Have






http://mystarbucksidea.force.com/apex/idealist?lsi=0&p=3
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Do a Competitor Analysis



https://www.owler.com/iaApp/fundinglist.htm

Ta rgEt Au d ie nce © shawacademy

Pages to Watch

Compare the performance of your Page and posts with similar Pages on Facehook.

Add Pages B Reactions, Comments & Shares #

Total Page Likes =~ From Last Week  Posts This Week  Engagement This Week

Duolingo 1.3m A0.5%

s LinkedIn Learning

e R 12k ‘

Keep up with the Pages you watch.

Simplilearn
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Conclusion © shawacadcmy

4 I

Demographics
N Y
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Unit Economics

...are the direct revenues and costs
assoclated with a particular business

model expressed on a per unit basis
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Return on Marketing Investment (ROMI)

Knowing Your Numbers

ARPL

Average Revenue Per Lead

PPM

Percentage Profit Margin




Target When
You Know!




AUddLdiddd > Who is Your Buyer ?

> Profile the Customer

v

v » Customer Personas

X . .
> Intro to Unit Economics

X

X

b 4

Keep up the hard work!

) . '
Summa ry We're here to help, so contact us anytime!

Lesson 1
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The Platforms - Social Content

Social Media Tools
Social Trends
The Social Landscape

Creating Great Content

YV V V VY V

View-to-Lead Conversion

A\

Summary

A\

Career Guidance

> FAQ
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Lesson 2 Challenge

1. Find an Example of a Boosted Post

2. Take a Screenshot

3. Share on Shaw Academy Facebook

4. Use #ShawSocialExample

PEPTED 5. Win at Life
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Course Bonus Content

Type the number for the topic you would like a Bonus Video on

Bonus Video will be added to your Starter Pack tab



Career Guidance
Industry Opportunities

/\
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o @ BRANDING |
- STRATEGY

Account Manager Social Media Management

Online Marketing Strategy

SOCIAL MEDIA EI

SOCIAL MEDIA STRATEGY
Social Media Strategist Social Copywriter Social Influencer Community Manager
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