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Lesson 1  
Successful Story Telling Made Easy  
Opening 
In lesson 1, we began by introducing the Shaw Academy to our students. We ran through a course outline 

and noted how our students will be assessed once we’d given students an agenda for the class. 

Body of the Lesson  
The lesson discussed Traditional marketing versus Digital marketing, and how that has affected marketing 

in today’s markets.  

We discussed the flow that this course 

will follow; the WHCP reduction that 

describes the Who, How, Cost and Profit 

we need to learn to become better social 

media marketers.    

Our audience and customers are much 

more intelligent and discerning than the 

customers of old. For this reason, we 

need to appeal to their emotional 

natures, as well as offer them some real 

quality in order to gain their trust, and at 

the end, their dollar. This concept, the customer being at the centre of all of our marketing efforts, was 

emphasized greatly in this lesson. 

We discussed the 4 Ps. That is, Product, Place, Promotion and Price, and how each one of them are 

interdependent on one another. We visited the success story that has come to be Shaw Academy, and 

how we took our time collecting information in order to really effectively target our leads on Facebook 

and Twitter.  

Lastly, we looked briefly at content, and how it stimulates engagement and results in some high value 

leads, should the content be of high quality, unique, and add value to your market’s lives.  

The results that arise out of implementing a solid social media strategy can be incredibly beneficial to both 

the brand and the bottom line of an organisation, however, it takes a lot of hard work, a lot of testing, 

and a long, steady commitment to serving your online community. 

Upcoming in Lesson 2 
In Lesson 2, we will investigate the importance of knowing your audience. We will do this by examining 

consumer demographics and buyer personas. We will also be looking at competitor analysis and unit 

economics, and why they are important.  



Additional Notes 
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